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“The development of this MOOC affords the opportunity for ARTISTROOMS to do
important early work in establishing the impact of MOOCs on gallery learning.”



The Artcasting project will develop, test and assess ‘artcasting’, a new digital
and mobile form of evaluation of arts-based engagement, in the context of
ARTIST ROOMS On Tour.

Isla tags the area
in New York she
was reminded of.
The app creates
a geofence in that
| area, linked to

| her story.

The objectives of the project are to understand how mobilities approaches can enrich

arts evaluation; to design, develop and pilot the artcasting platform; to generate a new

approach to evaluation that can be built upon in the future; and to influence ARTIST
ROOMS evaluation practice.



Scotland's Futures Forum was
’ created by the Scottish Parliament
Scotland’s to help its Members, along with
Futures Forum : :
policy makers, businesses,
academics, and the wider
community of Scotland, look
beyond immediate horizons, to
some of the challenges and
W opportunities we will face in the
; future. Looking beyond the 4 year

o - 'b 3
: %3 ~ 1 electoral cycle and away from
T .‘ party politics, the forum seeks to

# - ‘% stimulate public debate in

Home 2025 Scotland MOOCs Rethinking Wellbeing - 2015 Initiative

Scotland, bringing fresh
perspectives, ideas and creativity
on how we might prepare now for
the future.
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Research Report Insights % B Project: Imperial War Museum

Project Name

Imperial War
Museum

Project Outcomes

The project outcomes were:

— 220 artworks enriched with structured meta-data
such as location, date, Street View or keyword)

- A workflow and a piece of software for
structured data to flow from Historypin into the
IWM's middleware

- A crowdsourcing tool allowing users to continue
to enrich IWM's artworks, and which can be used
by other cultural organisations with their collections.
— Deeper engagement with IWM's collection from
103 live event participants and participants who
solved mysteries online

- The 9 cultural organisations who partnered on the
delivery of the live events are interested in running
similar activities with their collections

— Guidance for cultural organisations on how to run
live engagement events with their collections

The project invited the public to enrich artworks
from IWMs' First World War art collection with

additional contextual, technical and historical detail.

IWM asked questions about particular artworks on
social media, through crowdsourcing tools on
Historypin.com and at live collaborative events with
groups of experts and enthusiasts.

The project received 8,000 visits to the project on
Historypin (40% of which were returning) who
stayed for an average of 4 minutes. Users solved
220 mysteries and made 383 comments, indicating
a dedicated response from a proportion of online
users. Participant enjoyment of the live events was
an average of 4.6 out of 5 and 96% said they
would attend a similar event.

As part of the 2014 centenary commemorations of
the Great War, the IWM is partnering with
Historypin to invite the public to help curate the
content in its First World War paintings collection.
Using specially developed crowdsourcing tools, the
public will be able to view artworks, locate them
on a map, add contextual information and their
emotional responses and contribute to online
discussion. Public and curatorial voices will be
given a platform on the IWM website and in an
online exhibition on Google Cultural Institute.

Web
Project page Imperial War Museum

Location
England

Technology Partner
Historypin

Research Partner
University of Edinburgh

Categories
Museums Data & archives User generated content

Grant Awarded
£125,000
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** this proposal does not
include cultural heritage
partners but the model could
be replicated






